


MAY

For May, I picked green as my background color because it is the official color for 
the month. ”May day” is celebrated on the first of the month and it is celebration 
spring. This is why I added the plant pot and flowers as décor. The theme is 
“spring.” The mannequins are dressed for a day party during this month. The 
attire is classy and dressy but both of the outfits have a hint of color in them for 
emphasis. The mannequin on the left has floral print on her jacket while the girl 
on the right is wearing bright yellow shoes. The display has a formal balance with 
two decorative items in the middle (also for purchase in store) and two 
mannequins on each side. Display is showing related merchandise for product 
classification. 





JUNE 

June is the first month of summer. This means 
summer sales begin! YSL is having a special 
summer sale for the first time ever. All blouses are 
15% off.  All summer hats and swimwear are 20% 
off. Both the mannequins on the sides are in 
swimwear with cover-ups, the mannequin in the 
middle is wearing a light blouse perfect for a hot 
summer day and all three are in summer hats. The 
hats are the dominant items in display. They are 
extra extravagant in hopes to emphasize them and 
catch customers eyes. The mannequins are 
displaying the special sale items. “Colorway” scheme 
with colors that compliment each other. Neutral 
background is used so that the bright colors on the 
clothing stick out. Display setting is realistic.



CANADA DAY 
COLLECTION 



JULY 

• July is the month we celebrate Canada day. 
Mannequin is posed in seated position. 
Diagonal lines are used to suggest 
excitement. Color scheme works for both 
Canada day and YSL signature colors. The 
balance is informal/asymmetrical to make the 
display more interesting. Accessories in 
display include a purse, scarf and shoe. 
Mannequin is dressed for a party occasion. 
She is ready to go out and celebrate Canada 
day.





August 

• For the month of august, the window display is 
a “make-up” special feature. The pose of the 
mannequin is to enhance the product story so 
that the customer can imagine themselves as 
the mannequin. The display setting is 
environmental. Horizontal lining used to show a 
calming environment which will draw customers 
in for some retail therapy. The prop (table) has 
various YSL beauty products on it including 
lipsticks, foundation and nail polish.   



CALENDER DISPLAY 
WINDOW

• Sophia Rahimi

• Maddie Kappers

• Ruby Kang


